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FedEx SAFE KIDS “Walk
This Way” Campaign

FedEx is concerned about pedestrian safety and is taking a pro-
active stance to raise awareness and highlight the importance of
this issue. In 1999, Safe Kids Worldwide and FedEx in the United
States partnered to create SAFE KIDS “Walk this Way,” a program
to bring national and local attention to pedestrian safety issues.
Now FedEx has replicated the model across Asia, effectively ex-
tending the SAFE KIDS pedestrian safety programs around the
globe.

Since its launch in 2004, more than 700 schools and 350,000 stu-
dents in Shanghai, Beijing, Tianjin, Shenzhen, and Guangzhou
have participated in the SAFE KIDS program. In addition to con-
tributing money, FedEx creates opportunities for employees to par-
ticipate in ongoing in-school activities to educate children on road
safety throughout the year.

Other CSR efforts in China

Donation of 50 used PCs to two remote primary schools in Yun-
nan Province (April 2006)

Delivery of more than USD 65,000 worth of flood relief supplies
to Guangxi Province (July 2004)

Airlift of medical supplies to seven locations in mainland China
in cooperation with Hong Kong Red Cross to assist the Chinese
government’s fight against SARS (June 2003)

e Panda Express—Delivery of two giant pandas from China to the
National Zoo in Washington, DC (December 2000) and the Mem-
phis Zoo in Tennessee (April 2003)

e China Council for the Promotion of International Trade (CCPIT)—
Transport of 1,500 specially created souvenirs commemorating
China’s historic entry into the World Trade Organization (De-
cember 2001)

e Shanghai Arts Festival—Donation of USD 35,000 (November
2002)

¢ ORBIS International flying eye hospital—FedEx pilots and more

than 50 employees supported the flying eye hospital’s four-week

training program in Shenyang (September 2004); FedEx loaned a

jet and pilots for the flying eye hospital to provide eye care and

treatment to people in Fuzhou (2003)
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FEDERAL EXPRESS - DTW CO., LTD.

Core business: Express transportation
Year of China market entry: 1984

Employees worldwide: 138,000+

’ Employees in China: 3,100+

‘. Website: www.fedex.com
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