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Safe Kids @ Home

Great companies make the communities around them better.
Honeywell is working around the world to strengthen the commu-
nities that are home for the company. At Honeywell, an award-win-
ning approach aligns expertise, products, and people with critical
local needs. Honeywell Hometown Solutions, a global community
outreach program, works with well-regarded partners and concen-
trates on three critical issues: Family Safety and Security, Science
and Math Education, and Housing and Shelter.

The Safe Kids @ Home education campaign targets students ages
6 to 12. It aims to raise awareness of home safety practices among
children under the age of 12 and to prevent childhood injuries
caused by accidents.

Honeywell China’s Winter Vacation Safe Kids @ Home education
project started in March 2006 and has involved 80 schools and
60,000 students in Chengdu and Xi’an. The program was launched
jointly by Honeywell and Safe Kids China, a nonprofit organiza-
tion dedicated to improving child safety. By raising awareness of
home safety practices, the program aims to prevent common child-
hood injuries such as poisoning, burns, and cuts that often result
from the misuse of household items.

In the future, Honeywell China will expand the campaign to more
Chinese cities to benefit more children.

Other CSR efforts in China

¢ Honeywell-Nobel Initiative—connects university students with
Nobel Laureates in Chemistry and Physics through live on-cam-
pus events, interactive content, and broadcast programs designed
to link one generation of leading scientists with the next.

Honeywell Educators @ Space Academy scholarship program
for middle school science and math teachers—With the support
of more than 1,700 Honeywell employees, the company sent 144
teachers from 17 countries and 32 states to the Space Academy
for Educators program at the U.S. Space and Rocket Center in
Huntsville, AL. Three teachers from China participated in the
2005 program.

e 26°C Campaign—For Greener Yangtze River Delta, We Promise
e Honeywell Hope School Program
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Core business: Aerospace, automation and control solutions, transportation
systems, and specialty materials

Year of China market entry: 1935

Employees worldwide: 120,000
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