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NBA Cares—Basketball
Without Borders

In October 2005, the NBA launched its NBA Cares program, a glob-

al community outreach and social responsibility initiative that ad-

dresses important social issues with an emphasis on programs that

support education, youth and family development, and health-

related causes. Through NBA Cares, the league, players, and teams

have dedicated themselves to do the following by 2010:

e Raise and contribute USD 100 million for charity.

¢ Donate more than 1 million hours of hands-on volunteer service
to communities worldwide.

e Build more than 100 places where kids and families can live,
learn, and play.

In China, one of the NBA objectives is to help provide an improved
environment for children in migrant schools through learn and
play centers and through promoting a healthy, active lifestyle. Two
projects have been undertaken since 2005. These projects dovetail
with the annual Basketball Without Borders Asia camp, a basket-
ball instructional camp for young people that features current and
former NBA players and team personnel as camp coaches.

During the inaugural Basketball Without Borders Asia camp in
2005, a new building and Reebok-sponsored basketball court were
donated to the Hui Lei migrant school in Beijing’s Changping
District. The building includes a multimedia room with 45 com-
puters and a library with more than 2,500 books. The NBA part-
nered with the China Charity Foundation, the Beijing Charity
Association, the U.S. Embassy in Beijing, and Intel to establish this
learn and play center.

In 2006, the NBA refurbished an existing building to create an
NBA Cares Learn & Play Center at the Fusheng migrant school in
Shanghai’s Yangpu District. The facility now has a multimedia
room with 20 computers and a library with more than 2,000 books.
Haier funded the refurbishment and donated Haier televisions to
the school. Nokia sponsored the building of a basketball court. The
NBA donated educational materials, hygiene products, basketball
equipment, and clothing. These corporate partners worked jointly
with the Shanghai Charity Foundation to provide the migrant chil-
dren with resources that they would not have had otherwise, and,
through the popularity of the NBA, they raised awareness of the
plight of these children and schools.

Other CSR efforts in China

Collaboration with UNICEF on Skills for Life in a Box and the
Unite for Children, Unite Against AIDS campaign. The NBA has
produced a series of public service announcements, including
one narrated by Yao Ming.

Collaboration with the China AIDS Media Project to produce a
poster and a PSA series featuring Yao Ming and Magic Johnson.

Partnership with Special Olympics, featuring a clinic for Special
Olympics athletes and Yao Ming as the 2007 Special Olympics
spokesman.
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NBA PROPERTIES, INC.

Core business: Sports marketing
Year of China market entry: 2002
Employees worldwide: 1,000
Employees in China: 30

Website: www.nba.com




