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orporate social responsibility (CSR) embodies the rec-

ognition of the close ties between corporations and

society and highlights the voluntary choice companies

can make to be a positive force within their communi-
ties. Community outreach is thus a pillar of CSR.

This publication highlights a range of ways that companies are
implementing socially responsible practices through community
engagement. The various approaches include public awareness
campaigns, research, education, and mentoring. Many initiatives
involve corporate outreach to children. The international commu-
nity is increasingly recognizing the importance of children’s voic-
es. Children are often the most adaptable members of a community
and the most able to propel change.

Corporations also are decreasing short-term and single-donation
initiatives and opting for long-term commitment to programs and
partnerships, with support from top executives and from all em-
ployees. For example, one approach to community outreach de-
scribed in this section is a volunteer-matching grant program. The
program provides grants to schools according to the hours an em-
ployee spends volunteering in these schools. Another approach
includes fundraising activities organized by employees to secure
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funds for charitable donations. These approaches to community
outreach encourage employee involvement in CSR and reward
their commitment. Active participation encourages team building
and stronger community awareness, which lead to a better busi-
ness culture.

Economic and social challenges increasingly impact more than
one sector of society, and cooperation across sectors is necessary
to achieve the most effective solutions. The cases highlighted here
demonstrate that corporations are using their individual expertise
while partnering with other organizations, including schools, non-
governmental organizations (NGOs), and groups of volunteers, to
benefit communities. Such collaboration leads to increased effi-
ciency because the efforts benefit from the NGOs’ already existing
networks and wealth of expertise in community work. Combining
the knowledge and experience of NGOs with companies’ individ-
ual expertise can both improve existing programs and lead to the
launch of new, innovative projects.

The examples in this book shed light on emerging trends for ef-
fecting change at the community level. It is hoped that they will
provide insight into CSR and community outreach and encourage
further innovation in the field.
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