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Corporate Alliance
Partnerships

WWEF recognises that business and industry have an immense in-
fluence over the world’s resources and that the best path to a sus-
tainable future involves forging mutual relationships between na-
ture and business. WWF initiated the Corporate Alliance in 2002 to
start its collaboration and dialogue with companies in China. The
alliance is fostering companies’ long-term engagement and com-
mitment to improving the environment. A number of major com-
panies, including HSBC, Lafarge, Vodafone, IKEA, BP, Carrefour,
Canon, and Ogilvy & Mather, have already joined with WWF in
promoting nature conservation.

“Restoring the Web of Life in the Central Yangtze” is one element
of WWF’s 5-year conservation partnership with HSBC that is ben-
efiting people and nature in Hubei Province along the Central
Yangtze River. The project’s goals include improving the long-term
availability of water for people in these regions, and conserving
and restoring important wetlands. The project pilot site has al-
ready succeeded in restoring a healthy ecosystem for fish and bird
species, helped local communities find sustainable alternative
livelihoods for a better quality of life, and secured commitments
from the local government for both finance and policy leverage for
wetlands protection.

WWPEF’s cooperation with Carrefour exemplifies another way that
companies can strengthen their CSR efforts. WWF and Carrefour
jointly promoted environmentally friendly products produced by
the farmers living around panda habitat and wetland protection ar-
eas near Carrefour’s stores in Chengdu, Chongging, and Changsha.
These efforts helped local farmers to embark on sustainable liveli-
hoods. By providing product quality and market analysis techni-
cal training to the farmers, Carrefour not only developed potential
suppliers, but also helped local communities take responsibility
for panda and bird conservation.

WWEF is also working with companies to develop various employee
engagement programs. The purpose is to enhance employee in-
volvement and understanding of environmental issues, and issue
a call to action for employees to help protect the environment. The
program also assists companies in promoting their CSR strategy in-
ternally. This program was jointly developed by WWF and Lafarge
and has received widespread positive feedback.

Other WWF projects in China

e In a project sponsored by IKEA, WWF has been working with
local partners to protect high conservation value forests for the
past six years.

e WWF, with a grant from Zegna Foundation, worked with part-
ners and the community in the Qinling Mountain area to de-
velop eco tourism and give tour guide skills training to the local
farmers.

e With sponsorship from BP, WWF worked with the China Minis-
try of Education to develop the National Environmental Educa-
tion Guidelines and initiate environmental education in China’s
formal education system, impacting more than 20 million stu-
dents.
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