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The American Chamber of Commerce
People’s Republic of China

AMERICAN BUSINESS IN CHINA



The American Chamber of Commerce in China and the American Chamber of Commerce in Shanghai

are committed to working with Chinese and U.S. government authorities to help foster vibrant and

constructive commercial relations between our two countries. To that end, we have compiled the

observations, concerns and recommendations of our collective membership of nearly 2,000 companies

into this seventh annual White Paper.

We hope this report will serve as a platform for continued dialogue and cooperation between U.S.

business and Chinese government authorities and as a useful reference for anyone interested in better

understanding China's business environment.
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Tel  / (8610) 8519 1920

Fax / (8610) 8519 1910

www.amcham-china.org.cn

The American Chamber of Commerce
in Shanghai
Shanghai Centre, Suite 568
1376 Nanjing Road West
Shanghai 200040, China

Tel  / (8621) 6279 7119

Fax / (8621) 6279 7643

www.amcham-shanghai.org
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The American Chamber of Commerce in China and the American Chamber of Commerce in Shanghai are pleased

to present the 2005 White Paper on American Business in China, our annual analysis of the current business

environment for American companies in China.

This 2005 edition represents the seventh White Paper from AmCham-China and the third time AmCham-China and AmCham

Shanghai have collaborated on this report.  The 27 chapters that follow span industries and issues from the automotive

sector to U.S. business visa policies. Our aim is to represent our member companies by providing a compressive, on-the-

ground assessment - with concrete recommendations - to government officials, corporate leaders, and the public.

From that vantage point, our AmChams strongly believe that China's entry in the World Trade Organization (WTO) has

been good for China and good for the United States.  Overall, U.S. exports to China have increased 114 percent between

2000 and 2004, according to U.S. trade statistics.  Since China joined the WTO in December 2001, the White Paper has

assessed China's implementation of its Accession Protocol.  The Chairmen's Message in the 2004 White Paper stated: "With

the exception of intellectual property rights, we believe China is substantially in compliance with its WTO commitments."

For this year, the Chambers believe that WTO implementation has slipped.  During the past year, Beijing's WTO performance

in some key areas has been mixed, causing concern for Chamber member companies over distribution rights, market access

in certain industries, IPR enforcement, and transparency.  Chinese IPR enforcement efforts to date, despite a new Judicial

Interpretation in December 2004, have not effectively deterred infringement of copyright, trademark, and patent rights.  The

lack of transparency in Chinese rulemaking and administrative decisions has similarly hurt a wide range of companies across

sectors as business plans must continually be adjusted to keep pace with new or newly enforced regulations which are issued

without an adequate comment period from industry.

Despite concerns about the implementation of certain WTO commitments over the past year, our member companies continue

to strongly support WTO-mandated and WTO-inspired economic reforms in China.  According to our 2005 Business

Climate Survey, 80 percent of the 450 AmCham member companies polled believe reforms over the past two years have

helped American businesses in China.

The annual AmCham-China and AmCham Shanghai Business Climate Survey provides a unique source of data about U.S.

companies operating in China, information that underpins many of our assessments in the White Paper. For example,

another key finding in this year's survey is that the majority of our members (62 percent) are operating in China mainly to

produce goods or services for the China market, while another 11 percent operate in China mainly to export from the United

States.  This data is consistent with previous years and highlights the fact that our member companies primarily look to

China not as an export platform, but a fast-growing marketplace with a demand for their goods and services - a point which

often gets lost in the debate over U.S. trade with China.

Over the past year, this debate has intensified and U.S.-China trade frictions have dominated much of the international and

Chinese business press.  Our Chambers have spoken out against policies that would harm U.S.-China commerce, opposing

specific legislation in the U.S. Congress that would have imposed unilateral tariffs.  More broadly, our hope is that the 2005

White Paper will inform readers on both sides of the Pacific about the issues facing American companies in China. With this

Chairmen's Message
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information, decisionmakers  -  and the public  -  in Washington and Beijing, Sacramento and Shanghai can better address

problems that inevitably will arise between our two great trading nations.

Our AmCham organizations are member-driven and the White Paper exemplifies our spirit of commitment and cooperation.

Each year, dozens of individuals contribute their time and expertise in the painstaking researching, crafting, editing and

translation of the White Paper. The result is an advocacy tool designed to foster a healthy business environment through

mutual understanding and mutual respect between business and government.  Our policy recommendations are offered with

the goal of promoting sustainable, broad-based economic growth and fair market opportunity.  Consistent with our mission

in China, the chambers endeavor to do this in a spirit of constructive dialogue and partnership.

We are grateful to those chamber members in Beijing and Shanghai who assisted in creating the 2005 White Paper; they

exemplify the highest levels of volunteerism, dedication, and community service and we deeply appreciate their contribution

of time. On behalf of our nearly 2,000 corporate members and more than 4000 individual members, we look forward to

presenting AmCham's message in Beijing, Shanghai, Washington DC, and beyond.

Emory Williams Jeffrey Bernstein

Chairman Chairman

AmCham-China AmCham Shanghai
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