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AmCham-China comment re the USTR top-to-bottom review
US-China Trade Relations Entering a New Phase of Greater Accountability and Enforcement

AmCham-China President Charles Martin called the USTR top-to-bottom review, released February 14, “tough but fair.” He said that the chamber agrees with the report’s conclusions in the main and that while US-China commercial relations are quite robust, as reflected in the AmCham business climate report released today, important problems remain in areas such as IPR enforcement and transparency. “Much more needs to be done in these areas,” said Martin. “They require commitments of substantial Chinese resources.”
As illustrated in the chamber’s business climate report, which looks at member survey data from 1999 to 2005, China is opening its markets and U.S. firms, and the U.S. and China economies, are benefiting. “The challenge is to spread those benefits by moving faster in opening areas such as financial services, media and direct sales,” said Martin, who added that creating sustainability requires a level playing field. This means ensuring that U.S. and China firms are treated the same.
Martin suggested using the WTO dispute resolution process only as a last resort. “That process is lengthy and difficult and should be used only when other efforts have failed,” he said. Martin noted that bilateral negotiations, such as those used to solve last year’s textile dispute, were fast and mutually beneficial.

Martin also said that in terms of boosting U.S. business in China, the U.S “must move to a much higher level of trade promotion on behalf of small- and medium-sized companies.” Federal and state governments, and industry and trade associations, need to open offices in China to promote their products. “There is a large communications gap at present. China’s marketplace is hungry but our SMEs need help to feed it,” said Martin. “US efforts are modest compared to those of the EU and inadequate given the opportunities available.” 
About AmCham

AmCham-China represents U.S. companies and individuals doing business in China. The chamber’s membership comprises more than 2100 individuals representing over 900 companies. It has more than 20 industry- and issue-specific forums and committees, offers unique services such as the Business Visa Program, holds a wide range of networking and informational events, and meets with U.S. and Chinese officials to discuss challenges facing U.S. firms doing business in China.
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